
Build Your Marketing Engine
The building blocks for each stage in your marketing journey -- and the  
3 different orbits.

 

http://www.youtube.com/watch?v=cfu1p8t-3go
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Different orbits 

Time
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(Inbound)



Speed of orbits



Orbits
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Optimise Profile



LinkedIn Profile



Traffic Light Criteria?  Your rating?

Very basic.  Lacking in most areas.

OK.  But lots of room for improvement

Fully up to date 
Good Headline, About, Custom URL, 
Headshot, Background, Contact info, 
Featured, Experience & Privacy

POLL...

LinkedIn Profile



Profile
Tour



Custom 
URL



Profile
Tour



Profile
Tour

- 2000 characters
- Use bullets & 

formatting
- Explain exactly who 

you help
- Borrow my 

formatting



Featured 
section

- Feature PDFs, 
videos, articles or 
links



Flesh out ‘Experience’

Experience
section



bluewiremedia.com.au/lipc



Mark - case study

- A good profile will 
do the heavy lifting 
& attract qualified 
leads



Alison



Find Dream 100



Location

Ideal client role

People

Phone Activity



Role / Title Location Industry # Contacts

Ideal Future Clients:  TOTAL CONTACTS #

Market Size Calculator



Opportunity Calculator

Total Contacts (#) #
x Acceptance Rate 
(eg. 30%)               %
x Prospects - Ready to Buy 
(~1%)               %
x Sales Conversion Rate
(eg. 30%)                %
x Average Deal Size ($) $
Total Opportunity ($) $



Case Study - 2 real estate listings in 24 hours

http://www.youtube.com/watch?v=AohyWncwPi8


Outreach Activity 



Outreach Activity

bluewiremedia.com.au/oatt





Wade’s $1M  in new business

https://docs.google.com/file/d/1txTPUtLo-BxfVHRZ29lvFy6RvsEc1lcH/preview


Consultant

Growth

Survival

Uncertain

Inconsistent

Consistent & Predictable 

Systematic Growth

 

 

 

 

Starting Out

Dabbling / Side Hustle

Recognised 
Expert

Authority

Scale & Leverage 

Ups & Downs

Free templates, 
book and blog 

Online courses 
and workshops

Bootcamp Coaching 

2 - 5 Year
Coaching

12 Month 
Coaching 

Journey

Marketing Club



Next Steps



Accelerate the results



How fast would you like to go?





Accelerate the results



bluewiremedia.com.au/1vip

VIP Offer
$1 USD for 14 days

Then $97/mo

Recordings of 2 past 
intensives.

3 Flagship courses

2x Weekly Q&A’s

Private community



Tailored roadmap

1-on-1 Coaching

Advanced Material

2x Weekly Q&A’s

Private community calendly.com/adam-franklin/20min
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Student Centre



Marketing Engine - Action Items
Action Item 1 Action Item 2 Action Item 3



Final thoughts



Daily Habits & Weekly Cadence



Thank you, plus Q&A

Adam Franklin
https://www.linkedin.com/in/adamfranklin/
adam.franklin@bluewiremedia.com.au

bluewiremedia.com.au/1vip

calendly.com/adam-franklin/20min
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