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This LinkedIn Conversion Guide will help you manage your conversations and
opportunities on LinkedIn so you can convert them over to email or your CRM so nothing falls
through the cracks.

It can be difficult to keep track of everything within LinkedIn, so it’'s best to have a system to
convert Linkedln opportunities over to a safer place where they won'’t get lost.

Here are my 3 suggested techniques.

#1. Add high-value opportunities straight into your CRM

When you identify an ideal prospect who you'd love to work with, it's important that they don’t
get lost --- otherwise you could be leaving significant money on the table!

What I like to do here is simply add the contact and company to my CRM (customer
relationship manager) as part of my Dream 50 or Dream 100 prospect categories. This way |
can keep track of them and | have a structured process to nurture them.

NB. An important note here, is that you must not add these contacts to your “broadcast”
email list, or any email list for that matter. Contacts must opt-in to receive any email
marketing communications. If they haven’t opted in and you send them an automated or
broadcast email, it is my understanding that you're breaking spam laws.

#2: Email contacts 1-on-1 (rather than Direct Message on

LinkedIn)
People tend to check their email a lot more Adam Franklin X
than their LinkedIn messages, so it's good
practice and more effective to move your Contact Info V4
conversation over to 1-on-1 email from @ Your Profile
Linked|n DMS linkedin.com/in/adamfranklin
) ] # Websites

When you are a 1st degree connection with biuewiremediaicom.au /(Bitevire Medra)
someone, yOU’" nearly 3|WayS have their smartcompany.com.au/mentor/adam-franklin/ (Smart Company)
email address, unless they’'ve opted not to adamfranklin.com.au (Adam Franklin)
share that in their privacy settings. .

P y 9 &  Phone Look up the email

. 0424329132 (Mobile) address
So rather than send a direct message (DM) /
. . E9 Email
which can get easily lost underneath all the B —
oth.er. mess?ges, simply send an email to W Twitter
their inbox instead. Franklin_Adam
. Birthd.

NB. I'll repeat my point from #1... you & A";“ i

must not add these contacts’ email
addresses to any of your email marketing
broadcast list. They must opt-in... which brings me to #3.
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#3: Have a system 1o transition contacts from LinkedIn to your
email marketing list

Al

I

The only effective, ethical and legal way to transition your LinkedIn contacts over your email
marketing list is if they opt-in (and ideally double opt-in) to something, thus giving you
permission to email them!

| like to do this with LinkedIn contacts after we’ve had a bit of back and forth on DMs (direct
messages). Typically | will invite them to register for a webinar related to our discussion, or
invite them to download a relevant lead magnet.

This way they are providing their details, and in doing so, giving me permission to stay in
touch with them.

Here an example of one way | do this:

Eg. Nurture contacts across to your
email marketing list by inviting them
to something like a webinar where
they must opt-in.

e Adam Franklin « 5:34 PM

k'

PS. Here's a ‘no-pitch’ LinkedIn 101
webinar recording you may like, plus a
bonus “6 PDF bundle”

https://www.bluewiremedia.com.au/lin
kedin-webinar-LI (rego required)

This is a simple but important step in your lead nurturing and marketing ecosystem!

| hope you found these useful.

Free Download: www.bluewiremedia.com.au/linkedin-conversion-guide © 2024 by Bluewire Media Pty Ltd
Bluewire Media www.bluewiremedia.com.au bl S
s -
uewiremedia
Copyright holder is licensing this under the Creative Commons License, Attribution 3.0 ——] .COM.8U

Please feel free to make this template your own. You can co-brand, re-brand, edit, build upon it and even use it commercially.


http://www.bluewiremedia.com.au/

il

LinkedIn Conversion Guide
By Adam Franklin

Adam Franklin is the author of Web Marketing That
Works -- an Amazon #1 best seller. He is a professional
speaker, university lecturer and CEO of Bluewire Media.

His blog was named Australia’s #1 business blog and
his podcast was named #9 on Entrepreneur magazine's
top marketing podcasts.

Adam's work has featured in Forbes, Huffington Post,
Entrepreneur, The Australian, and the Sydney Morning
Herald.

Feel free to connect

For more tips, templates and videos please connect with me:
www.linkedin.com/in/adamfranklin

Are you my next coaching client?

I'm looking for 5 business owners who want to build a genuine Al- & VA-powered
marketing asset in the next 90 days.

I'm looking for specific people. Ideally you:
1. Own your business.
. Are on track to make between $250K - 2.5M/yr in revenue.
. Are keen to have all your marketing assets done and dusted (with ChatGPT's help)
. Are committed to take imperfect action and hit the ground running in January.
. Have a proven high-value B2B or professional services offer worth $10k+.
. Are friendly, coachable and open to new ideas.
. Know that ChatGPT and VAs are vital to your business growth.
. And can keep a secret!

0 NOoO Ok, OODN

If this sounds like you, either email “INTERESTED” to me at
adam.franklin@bluewiremedia.com.au or book a Brainstorming Session with me via:
https://calendly.com/adam-franklin/20min
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You may also like these free templates (email opt-in required)...

it

LinkedIn 10 Minute Daily Plan

www.bluewiremedia.com.au/linkedin-daily-marketing-plan

LinkedIn Profile Checklist

www.bluewiremedia.com.au/linkedin-profile-checklist

LinkedIin Content Plan

www.bluewiremedia.com.au/linkedin-content-plan
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