
LinkedIn Content Plan 
 

 
This simple ​LinkedIn Content Plan​ explains the different types of content you 
can post to share your insights and knowledge.  LinkedIn is so much more than 
your online resume.  Did you know that only 1% of the 500+ million LinkedIn users 
post their own content, yet over 20% login regularly to consume content?  
 
This means it’s a huge opportunity to stand out and stay top of mind with your 
network by sharing content.  Here’s how to do it. 
 

1.​  Post a text update 
Use this area to share an update or a valuable insight with your network. This will 
not only help educate your contacts but it will also keep you top of mind because 
your name, photo and role appears above your post.  This is the simplest way to 
start your LinkedIn content marketing. 

 

 

Pro Tips:  

● Tag people who may be interested by using  “@”name. 

● Use appropriate hashtags to increase reach. 
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Text Update Example: 
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 2.  Write an article 

Everyone now has the ability to post articles on LinkedIn (not just Influencers!) ​This is 
a great opportunity to write a more detailed insight and share it with your 
connections.  Again you are staying top of mind and adding value. 

 
 
Pro Tip:​ You can republish an article you may have written for your own blog to 
get more exposure for your content. 

Article Example: 
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3. Visual Posts: Post an Image or Video 
Images are great to post because they are visual but video is by far the most 
effective format to use. 80% of social media content in 2019 will be videos so it’s 
time to take the plunge. [​Source​: Social Media Today]  
 
Still include words in the update but support it with an image or video for 
maximum impact. 

 
 
Pro Tips for images: 

● Use an app like Canva, Typorama or Wordswag to create graphics. 

 
Pro Tips for videos:  

● Keep the videos short and simple and shoot them on your smartphone. 
 

● Make it easy for yourself and record videos with a selfie stick or tripod, and 
perhaps a clip-on lavalier mic if you are outdoors.  This eliminates the 
reliance on (and cost of) videographers and editors. You can point and 
shoot and get it done.  Even if it’s not perfect, your personality will show 
and the authenticity will amplify trust because people can see you and hear 
you. 
 

● If you want, you can make basics edits, like adding a caption and 
background music, using an app like ​iMovie​ on your phone. 
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Video example: 

 

Pro Tip: 

● Offer to ​give away something of value​ to people who request it in the 
comments. Then thank them and send it via Direct Message. This starts 
conversations and allows business opportunities to develop. 
 

You can view my example here: 
https://www.linkedin.com/feed/update/urn:li:activity:6404217696539500544 
 

 

 
Free Download:​ https://www.bluewiremedia.com.au/linkedin-content-plan       © 2018 by Bluewire Media Pty Ltd  
Bluewire Media ​www.bluewiremedia.com.au  
 
Copyright holder is licensing this under the​ Creative Commons License​, Attribution 3.0 
Please feel free to make this template your own. You can co-brand, re-brand, edit, build upon it and even use it commercially. 

https://www.linkedin.com/feed/update/urn:li:activity:6404217696539500544
http://www.bluewiremedia.com.au/


LinkedIn Content Plan 
 

 Feel free to connect: 

For more tips, templates and videos please feel free to connect with me, ​Adam 
Franklin ​on LinkedIn: ​www.linkedin.com/in/adamfranklin 
If you’d like a hand with your LinkedIn marketing strategy, please let me know and 
I can explain how I can help. 

 
You may also like these free templates (email opt-in required)… 
 
LinkedIn 10 Minute Daily Plan 

 

www.bluewiremedia.com.au/linkedin-daily-marketing-plan 

 
LinkedIn Profile Checklist 

 

www.bluewiremedia.com.au/linkedin-profile-checklist 
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