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If you intend to stay competitive and relevant in the digital age then 
Bluewire’s Web Strategy Summit 2012 was the place to be on 21 
November 2012. 

Direct access to some of Australia’s most knowledgeable and web savvy 
business men and women was made possible through a variety of 
keynote speeches and panel discussions. 

Covering web strategy topics from Facebook and SEO, to making the shift 

web strategy summit provided knowledge and expertise vital to both new 
and established businesses.  

For those of you who missed it, or for those of you who attended and 
wished you’d had been able to take more notes, this e-book provides the 

knowledge with hot tips coming straight from the experts’ mouths. 
19 speakers in total, that’s a whole lot of experience in one easy to read 
e-book! 

Introduction By Sharon Barbour
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Creating your own Strategy
System

Famous for their comprehensive Web Strategy Planning Template, the 

get to. Their template is a system that incorporates all aspects of web 

Media web strategy adheres to a few fundamental principles:

Content is King

Twitter, Facebook, Blogs and Email Marketing; it determines Google 
rank. The bottom line: you need to give some content away for free. 

Lead Nurturing
According to Bluewire Media, understanding the following statistic will 

process from a visit to a sale. 

      Rewarding relationships 
take time to develop

Toby Jenkins - Bluewire Media: CEO 
Adam Franklin - Bluewire Media: Marketing Manager
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Just like getting to know someone in real life, rewarding relationships 
take time to develop. Get to know your visitors, make them a part of your 
community and, most importantly, give them access to information 

ONGOING VISITS

For example:For example:For example:

Increasing Visitor

Experience

Low Risk OfferNo RISK Offer

NEXT VISITFIRST VISIT

and access to more 
information

begin the sales 
process. 

 that is free but visitor 
must submit their 
name and email 
address details

remarkable 
content
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Nick Bowditch epitomises the new school. Arriving at the summit with a 
laptop and a laidback attitude, he wore faded blue jeans and his one 

he says.  And what he is saying is this:

Tell a Story
People remember good stories. Your story is what differentiates you from 
your competitors. Figure out what your story is and tell it. Be it. Dress it. 
Nick’s whole persona, right down to his clothes and presentation, 
depicts the Facebook brand. 
Nick painted a bleak picture of many business web strategies today. He 
called it being “crow-pecked into submission.” Ouch!

If you’re a perfectionist…stop!

Nick Bowditch - Facebook: Small Business Marketing 
Consultant

Facebook secrets: inside the 
world’s largest social network 
and where it’s headed next
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