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Your Business: Example: XYZ PLUMBING (LOCAL PLUMBING BUSINESS BASED IN SYDNEY)
Leads: leads/enquiries per day/week/month, at a cost AN AVERAGE OF 3 LEADS PER DAY, AT A COST
perleadof $___ oR PER LEAD OF $40
Set Your Goals
Revenue: $ sales per day/week/month, at a
ROlof %
Ad Groups Campaign #1: Ad Groups
Campaign #1: EMERGENCY EMERGENCY PLUMBER
: PLUMBING 24/7 PLUMBER
Categorise Your
Products/Services Campaign #2:
. N GENERAL PLUMBER SYDNEY
ampaign #2:
PLLIMBING ROOF PLUMBER
Keywords Ad Group #1: Keywords
Ad Group #1: EMERGENCY EMERGENCY PLUMBER SYDNEY
Research And PLUMBER EMERGENCY PLUMBER INNER WEST
Choose Keywords Ad Group #2:
Ad Group #2: 24/7 PLUMBER 24 HOUR PLUMBER
ALL HOURS PLUMBER
Campaign #1 Campaign #2 EMERGENCY PLUMBER 24/7 PLUMBER
Choose Keyword O Exact Match O Exact Match Exact Match Exact Match
Match Types (O Phrase Match (J Phrase Match Phrase Match Phrase Match
(O Broad Match (O Broad Match (J Broad Match (J Broad Match
Target Areas Campaign #1: Target Areas
A EMERGENCY TNNER WEST SYDKEY
Choose Where R
To Advertise o
Ceiimioe 52 NORTHERN BEACHES
Campaign #2: 24/7 PLUMBER INNER WEST SYDNEY
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Your Business: Example: XYZ PLUMBING (LOCAL PLUMBING BUSINESS BASED IN SYDNEY)
Daily Budget Campaign #1: Daily Budget
Campaign #1: EMERGENCY
Set Your PLUMBER $60
Advertising Budget , FE—
Campaign #2: ) $70
24/7 PLUMBER
' Max CPC Ad Group #1: Max CPC
A GloL i EMERGENCY PLUMBER SYDNEY 5800
Ad Group #2: égn/cs?r%fjﬁlzaﬂ F800
Ad #3:
ACKETIO K68 PLLMBER SYDNEY $ 600
Value Proposition Value Proposition
Ad Group #1: Ad Group #1: —
ROOF PLUMBER SAME DAY SERVICE
Call To Action
Call To Action CALL NOW.

Roof Plumber Sydney

www.xyzplumbing.com.au/Roof-Plumber
Example Ad: Roof Plumbing Specialists. Same Day

Service, No Call Out Fee. Call Now!

_ Landing Page Ad Group #1: Landing Page
Ad Group #1: EMERGENCY
C h oose You r PLUMBER SYDNEY WWW.XYZPLUMBER.COMAU/EMERGENCY _PLUMBING
Landing Pages oo Ad Group #2:
roup #e: ROOF PLUMBER  WWW.XYZPLUMBER COMAL/ROOF_PLUMBING
SYDNEY
(J Analytics/Adwords Linked? Analytics/Adwords Linked?
commerce Tracking In Analytics? (ecommerce only commerce Tracking In Analytics? (ecommerce only
SetU OE Tracking In Analytics? ( ly) m]= Tracking In Analytics? ( ly)
onversion = [ of in words Conversion Tracking Code On Thank You Pages? vJ Adwords Conversion Tracking Code On Thank You Pages?
C Track O Adwords C Tracking Code On Thank You Pages? & Adwords C Tracking Code On Thank You Pages?
(J Call Tracking For Phone Enquiries? Call Tracking For Phone Enquiries?
g
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