
STARTING IN

 



How to win high value clients on 
LinkedIn (in 20 minutes a day)

bluewiremedia.com.au/liaWORKBOOK



Where are you tuning in from?

bluewiremedia.com.au/liaWORKBOOK



What’s your role or business?

bluewiremedia.com.au/liaWORKBOOK



On a scale of 1-10…

How effective do you feel 
you are on LinkedIn?

POLL...



What’s a new ‘ ideal client’ 
worth?

POLL...



Take good notes

PRIZES!



“While social distancing has caused a drop in 
people out-and-about, internet traffic has surged 

up 70% around the world and social media use has 
jumped a whopping 22%.”

Source: Nadine Shaw



Established

Growth

Survival

Uncertain

Inconsistent

Consistent 

Growth

 

 

Starting Out

Aspiring

Expert

Authority
Scale 

Ups & Downs

Consultant journey

New or Stuck



Journey



The future



Fast track



LinkedIn for Business



LinkedIn Profile
Optimise your LinkedIn Profile to attract your ideal future clients.



LinkedIn Profile



Traffic Light Criteria?  Your rating?

Very basic.  Lacking in most areas.

OK.  But lots of room for improvement

Fully up to date 
Good Headline, About, Custom URL, 
Headshot, Background, Contact info, 
Featured, Experience & Privacy

POLL...

LinkedIn Profile



Profile
Tour



Custom 
URL



Profile
Tour



Profile
Tour

- 2000 characters
- Use bullets & 

formatting
- Explain exactly who 

you help
- Borrow my 

formatting



Featured 
section

- Feature PDFs, 
videos, articles or 
links



Flesh out ‘Experience’

Experience
section



bluewiremedia.com.au/lipc



Mark - case study

- A good profile will 
do the heavy lifting 
& attract qualified 
leads



bluewiremedia.com.au/1vip

VIP Upgrade
$1 USD today
(then $97/mo)

Recordings from today

Final Notes & Slides

1-on-1 Session with me

'Marketing Club' for 14 
Days, inc past recordings 
(then $97/mo)



Find Ideal Clients on LinkedIn 
...in your 1st, 2nd and 3rd degree networks.



LinkedIn Network



POLL...

Traffic Light Criteria?  Your rating?

< 500 contacts
Average quality
Not many ideal future clients
Weak relationships

<1,000 contacts 
Ok quality
Some ideal future clients
Reasonable relationships

2,000+ contacts 
Good quality
Many ideal future clients
Good relationships

LinkedIn Network



Let’s find ideal clients



Location

Ideal client role

People

Phone Activity



Role / Title Location Industry # Contacts

Ideal Future Clients:  TOTAL CONTACTS #

Market Size Calculator



Opportunity Calculator

Total Contacts (#) #
x Acceptance Rate 
(eg. 30%)               %
x Prospects - Ready to Buy 
(~1%)               %
x Sales Conversion Rate
(eg. 30%)                %
x Average Deal Size ($) $
Total Opportunity ($) $



bluewiremedia.com.au/1vip

VIP Upgrade
$1 USD today
(then $97/mo)

Recordings from today

Final Notes & Slides

1-on-1 Session with me

'Marketing Club' for 14 
Days, inc past recordings 
(then $97/mo)



5 Step Nurture System
To nurture contacts into high-value clients.





Activity & Nurturing



Traffic Light Criteria?  Your rating?

I rarely nurture people in my 
network

I occasionally nurture people
But it’s a bit random

I have a system to nurture people 
consistently
I send DMs and post content on a 
regular basis

Activity 



The 5 Step Nurture System



Low hanging fruit

Connections
“1st”

Ideal client role

People

Location



DMs or 
Email

Low hanging fruit..!



Outreach Scripts for 2nd/3rd degree contacts



Outreach Scripts for dormant 1st degree contacts



LinkedIn Outreach Scripts Template

bluewiremedia.com.au/lost



Case Study - 2 real estate listings in 24 hours



Steve - 1 mortgage broking referral



5 Step Nurture System

CONNECT

CONVERSATION

INTEREST

RAISE HAND

SALES 
CONVERSATION

KNOW

LIKE 

TRUST

QUALIFY

CLOSE



Tracking Metrics KPIs
OUTREACH - CONNECTION REQUESTS

1st CONNECTIONS

CONVERSATIONS

APPOINTMENTS

CLIENTS

LEADS



Outreach Activity Tracker

bluewiremedia.com.au/oatt



Trish - 1 high-value CEO meeting



Trish - 1 high-value CEO client



Success Story - Wade’s $1M  in new business



Always be nurturing!



Daily Activity & Consistent Habits!



bluewiremedia.com.au/1vip

VIP Upgrade
$1 USD today
(then $97/mo)

Recordings from today

Final Notes & Slides

1-on-1 Session with me

'Marketing Club' for 14 
Days, inc past recordings 
(then $97/mo)



99% Lurkers vs 1% Publishers



Content ATTRACTS, Conversations CONVERT

CONTENT

CONVO
STARTERCONNECT INTEREST SALES 

APPT
RAISE 
HAND



Do you feel you now have the 
skills to win new clients via 
LinkedIn?



Is it worth spending 20 
minutes a day?





LinkedIn Guides

bluewiremedia.com.au/LinkedInPDFs



How useful has today’s 
workshop been for you?

On a scale on 1-10?



bluewiremedia.com.au/adam-review

Would you be happy to write a Google Review?



From here...



To here... in 12 weeks, with a coach



Thank you, plus Q&A

Adam Franklin
https://www.linkedin.com/in/adamfranklin/
adam.franklin@bluewiremedia.com.au

m.me/AdamCFranklinDM me your notes!












